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 RESULTS
● TikTok had the least percentage of users (62%), but 

respondents recorded the highest percentages for: trying a 
new product (95%), consulting with a  doctor (95%), asking 
their doctor a question (89%), and questioning a doctor’s 
advice (87%). 

● YouTube was the highest used (81.42%), most preferred over 
other platforms (26.11%), and used by at least 70% of each 
age group, which was not seen in other social media 
platforms. 

  METHODS
● The online survey (79 

questions) was distributed 
by SurveyMonkey, an online 
survey platform.  

● 223 responses were 
recorded within 2 days on 
09/12/2023 and the data 
was compiled by 
SurveyMonkey.

Eligibility Criteria
● U.S. adults 21-95 (excluding 

Puerto Rico)1

● SurveyMonkey user1

● Seen a dermatologist in the 
last 6 months

● Use social media for their 
skin/nails/hair condition

BACKGROUND
● Social media has become a 

major source of medical 
information for patients. 

● However, there is an abundance 
of misinformation circulating 
across all platforms. 

● The current understanding is 
that people use social media as 
a primary source of information 
when curious or concerned 
about a dermatologic condition.

OBJECTIVE
● The objective of the 

study is to examine 
which social media 
platforms are most 
commonly used to 
obtain dermatologic 
information and how 
they influence patients’ 
behaviors. 

 

SUMMARY OF KEY FINDINGS
● The most preferred social media platform was YouTube (26%)
● Information was trusted if it was from a certified doctor (64%) or another patient (50%)
● 90% of respondents perceived social media information to be sometimes, mostly, or 

extremely helpful and trustworthy

CONCLUSIONS
● Social media users trust 

the content they come 
across and make 
healthcare decisions based 
on this information.

● Healthcare professionals 
have a critical role in 
embracing social media’s 
influence to counter 
misinformation. 

Demographics

           Trusted sourcesPreferred social media platform

Types of skin conditions searchedTypes of information searched

Facebook

Instagram

TikTok

Twitter

YouTube

88.9%    83.3%    88.4%    72.2%

Used a product/
treatment 

Motivated to
see a doctor

Asked their 
doctor 

a question

 Questioned 
their 

doctor’s advice

92.2%   86.1%   87.2%   75.6%

95.0%   94.8%   93.6%   87.2%

92.2%   87.9%   89.4%   70.4%

88.6%   85.9%   87.5%   75.5%

Trustworthy Helpful

Legend:

REFERENCES
1. SurveyMonkey. “How SurveyMonkey Get its Data”. https://www.surveymonkey.com/mp/survey-methodology/ 

DISCLOSURES  J. Soung  is a speaker for Celgene, Regeneron/Sanofi, and Ortho Dermatologics; a speaker and investigator for Amgen, AbbVie, and Pfizer; a speaker, investigator, 
and advisor for Eli Lilly; an investigator and advisor for LEO Pharma; an investigator, speaker, and consultant for Novartis; an investigator for UCB, Janssen, Kyowa Kirin, KoBio Labs, 
and Castel Biosciences; an investigator and consultant for Dermavant; an speaker and consultant for Bristol Myers Squibb, speaker, investigator, and a consultant for Arcutis.

Highly trust/helpful Mostly trust/helpful Sometimes trust/helpful Occasionally trust/helpful Never trust, not helpful


