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3 Moderate quality, some important information
is adequately discussed but others poorly
discussed, somewhat useful for patients

Hypothesis

We hypothesize that posts from MDs/DOs will

Conclusion

Good quality, good flow, most relevant
information s covered, useful for patients

GQS Score
w
1
(—
i
G
o »
7
(S —
=]
I ——
.(:.

feature higher-quality educational material compared = &5’ ‘° : > paems The overall educational content and quality for the
to those from non-physician providers. We aim to eé{;}“‘ POt most popular lip filler posts on Instagram are poor.
better understand how lip filler procedures are e Dermatologists should prioritize distributing content
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expectations and clinical practice. ++20<0.001:**+"p<0.0001
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